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Icon  products:  tablecloths,  chair-pads,  rugs,  decorative accessorizes

New categories:  bedlinens,  bathlinens,  sofa cushions,  sofa covers

Higher   prices  lines:  garden and  pets  line

Wholesale  enhancement

E-commerce

Official  website and  Youtube

Traditional  offline media:  tv ,  magazines,  events,  fairs

Social  Media:  Instagram,  Facebook,  Linkedin

New  customer  segments

New   countries

New  customers  with  new attitudes

       . . .201820152011
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