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ABOUT US

We are a beauty excellence trading company
— Exclusive agent for NISHMAN brand in Saudi Arabia,
@ Oman and Bahrain. The Turkish brand is present in 96
countries around the world. A brand specializing in
men’s care products and salon supplies.
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@ There is also this B-larine hair dryer brand under our
Q company name
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EXCLUSIVE AGENT FOR NISHLADY BRAND IN SAUDI
ARABIA, OMAN AND BAHRAIN. THE TURKISH BRAND IS
PRESENT IN 96 COUNTRIES AROUND THE WORLD.
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UR TEAM

FINANCIAL SALES TEAM MARKTING TEAM
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Start March 2024
under name
BlingBay
Participated in
event Beauty world
Riyadh 2024
(coming soon
2025)

®

ksabeautyworld
RICEC Riyadh International Convention and Exhi...




STRATEGY

We are distinguished by providing our services through multiple channels,
including:
. B2B (Business-to-Business):

We collaborate with salons, distributors, and wholesale outlets to provide
specialized products that support their business and enhance their customer
experience.

. B2C (Business-to-Consumer):

We provide our products directly to customers through our digital platforms,
ensuring a convenient and fast shopping experience.

« Partnerships with major platforms:

We work with major commercial platforms such as Noon, Amazon, Ninja, and Al
Nahdi to ensure that our products reach the largest number of customers in the

Saudi market.

Our vision is to be the first choice for cosmetics products, focusing on quality and
innovation, and expanding our business scope to match the aspirations of our
partners and customers.
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OUR ONLINE STORE GOAL

WWW.BB-HUB.COM

THE GOAL OF THE ONLINE STORE: « INCREASE SALES:
PROVIDING A CONVENIENT SHOPPING EXPERIENCE TO
ACCESS OUR PRODUCTS IN ALL REGIONS. « ENHANCING
BRAND AWARENESS: HIGHLIGHTING OUR PRODUCTS
AS A LEADING BRAND IN COSMATI GROOMING. *
IMPROVING CUSTOMER EXPERIENCE: PROVIDING
COMPREHENSIVE INFORMATION, FLEXIBLE PAYMENT
AND SHIPPING OPTIONS. * DIGITAL EXPANSION: BUILD - L
A BROADER CUSTOMER BASE AND BENEFIT FROM THE J et

GROWTH OF E-COMMERCE. &



OUR SOCIAL MEDIA
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Riyadh, Saudi Arabia

See translation

@ linktr.ee/bbhub_sa

Professional dashboard
486 views in the last 30 days.
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OUR SOCIAL MEDIA GOAL

WWW.BB-HUB.COM

The goal of social media: « Enhance brand awareness:
highlight our products as a leading choice. * Increasing
digital sales: directing customers to online stores
through advertising campaigns. ¢ Interacting with the
public: Building a strong relationship and responding
to customer inquiries. « Reaching a new audience:
targeting new segments in the Kingdom through paid
advertisements. « Enhancing digital presence:
ensuring a strong and sustainable presence on social
platforms.




OUR 2025 PLAN

COMPANY'S PLANS FOR 2025

1. PARTICIPATION IN EXHIBITIONS:
- STRENGTHENING OUR PRESENCE AS A LEADING BRAND IN THE MEN'S ACCESSORIES EXHIBITION AND b&&”tywarld
BEAUTY WORLD RIYADH TO DISPLAY PRODUCTS AND COOPERATE WITH NEW PARTNERS.

2. EXPANDING SALES PLATFORMS:
« ENTERING NEW ELECTRONIC PLATFORMS AND INCREASING SALES ON EXISTING PLATFORMS THROUGH
TARGETED MARKETING CAMPAIGNS.

3. IMPROVING CUSTOMER EXPERIENCE:
- DEVELOPING THE ONLINE STORE AND PROVIDING CONVENIENT PAYMENT AND SHIPPING OPTIONS AND
EXCELLENT CUSTOMER SERVICE.

4. EXPANDING CUSTOMER BASE:
« TARGETING NEW SALONS AND INCREASING INTERACTION VIA SOCIAL MEDIA TO ATTRACT B2B AND B2C

CUSTOMERS. S
5. BRAND PROMOTION: 2025 : "
. LAUNCHING INTENSIVE MARKETING CAMPAIGNS AND USING EXHIBITIONS AND DIGITAL PLATFORMS TO IPJ-QD ———
INCREASE BRAND AWARENESS. ALyl dipgl —;_______
cljlg sl —

6. PRODUCT DEVELOPMENT:
« INTRODUCING NEW PRODUCTS THAT KEEP PACE WITH MARKET NEEDS AND TRENDS. ailssuis alpra et
2 1446 7 - 3 Jr_i’_ﬂ?‘; 6 - 2
2025 WILL BE A YEAR OF EXPANSION, GROWTH AND ACHIEVING A LEADING POSITION IN THE MEN'S CARE AND
BEAUTY MARKET.




We are proud to have
participated in the Saja
exhibition in January, where we
introduced the Bellarine
aromatic hair dryer, combining
advanced drying technology
with a luxurious fragrance for a
unique and complete hair care
experience.
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We are proud to have participated in the Men’s Fabrics &
Accessories Exhibition 2025, held at the Riyadh International
Convention & Exhibition Center. This prestigious event serves as a
leading platform, bringing together top brands in the men’s fabrics
and accessories industry. During this remarkable event, we proudly
showcased Nishman, a leading brand in men’s grooming, offering
comprehensive solutions for the modern gentleman. With a strong

focus on quality and innovation, Nishman is dedicated to meeting
the needs and expectations of our valued customers. Our
participation in this exhibition represents a strategic step towards
strengthening our presence in the Saudi and Gulf markets, engaging
with our partners and customers, and reaffirming our commitment
to providing the best products and services in the men’s grooming
industry.
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THANK'S FOR
WATCHING




