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Raise awareness and support our collaborators i
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% Achievement Objectives I
e \ @ of our purchasers trained of our purchasers trained
on responsible purchasing on responsible purchasing |
. . by 2025
o Leader of sustainable solutions I
v for Automotive Aftermarket - I
ofou rem ployees trained with
Develop and promote eco-innovative products the Climate Fresk by 2025 i
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Achievements Objectives
MADE IN | 92% of our own products of our own products '

| EUROPE |

N~ are made in Europe covered by a Life Cycle

Analysis by 2025
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Act for a more
sustainable supply chain

Enhance circular economy through take-back services
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countries piloting of our countries offering

= take-back services for take-back services for our
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our customers customers by 2030
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Develop a green supply chain

Achievements @ Objectives

first assessment conducted reduction of the emissions related
for the COzimpacts from to upstream and downstream
our downstream logistics logistics by 2030 (scope 3)*

1 . .
2. Reduce impact of our sites

Act towards low energy consumption and carbon reduction Implement responsible purchasing

of our suppliers have reduction of the emissions
signed our Supplier related to purchased

Charter goods by 2030 (scope 3)*

Achievements Objectives
reduction of our CO2 reduction of our
emissions on our CO2emissions on our
scopes1&2* scopes 1& 2 by 2030*
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Act towards waste circularity

Objectives

of cullet & PVB inside circular of non-recovered
economy by 2030 waste by 2030
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A Saint-Gobain brand




