E. SASSONE’

Clutch manufacturer since 1953

Company profile



INDICE
Development in Foreign Markets
Page 3 MADE IN ITALY
Aftermarket and Original S | N C E 1 9 5 3
Equipment
Page 4
Production E. SASSONE Srl has been manufacturing in Italy since
Page 5 1953, always following the qualitative and
Quality Assurance especially technological evolution of automotive clutches.
Page 6
The Brand
Page 7

The Environment
Page 8

Made in Italy since 1953




“‘continuous growth in
Europe and
worldwide”

2017 2018 2019 2020 2021 2022

INTERNATIONAL TRADE FAIRS

We owe our success in foreign markets to our ~ Frankfurt and Moscow, Motortec in Madrid,
constant participation in major international trade Agritechnika in Hanover, COMTRANS again in

:‘/e\a/irs. I ety i) Moscow and other international trade fairs of lesser
e are always present at Automechanika . PReRge :
YR appeal but with a definite impact on the automotive

world.
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THE AFTERMARKET AND
ORIGINAL EQUIPMENT

Products of varying quality and price range can be found
on the market; in order to understand whether the
replacement part retains the same qualities as the original
equipment products, it is best to check which materials
are used, which quantity is used and which

construction structure.

‘in recent years more and
more manufacturers have
relied on our expertise”
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PRODUCTION

Flexible manufacturing is able to provide a range of
parts or finished articles without loss of time in
switching between types. Reprogramming and
physical set-up take place without any unproductive
time. It is a highly competitive system, effective
especially for medium or low volume series, as
required in the automobile, aircraft, tractor and train
industries.
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» LASER CUTTING

» CNC LATHES

» PRESSES UP TO 300 TON

» PUNCHING MACHINE

» REVERSING MACHINES

» ROBOTIC ASSEMBLY ISLAND
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QUALITY ASSURANCE

A company that has its business management
system certified is a company that is organised
and managed effectively and strives for
continuous improvement.

And the possession of a quality certification
gives evidence of its quality assurance.
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3D SCANNERS

» 100% END-OF-LINE CHECKS

» USE OF CERTIFIED RAW MATERIAL
» IS0 9001-15 CERTIFICATION
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THE IMPORTANCE OF BRANDING

The trade mark takes on different forms and meanings: while on the one hand it summarises, synthesises
and photographs in a symbol the history and philosophy of a company, on the other hand it is a mutable and
subjective mobile element due to the different significance it takes on for each individual consumer and its
evolution over time. Companies produce products and consumers buy brands, i.e. vital worlds full of

meanings that convey social values and values linked to the product sector they represent.

The longevity of a company often tells stories of sisiiti,
great attention to communication, the primary
vehicle for prolonging the life of a brand.

The ability to communicate values, in fact, is
identified with the ability to communicate

the very raison d'étre of a company. Made in Italy

since 1953




“‘we have to think about the
future and do not want to
settle for economic profit

alone”

ENVIRONMENT

Environmental issues often intersect with development
prospects, costs must be incurred, but great opportunities
can arise.

The fulfilment of individual and collective needs related
to health and environmental protection presents itself as
a challenge. It could be the goal of a kind of
reconstruction programme, aimed at raising the quality
of life, building infrastructure to match the international
role of many companies, and making more rational use
of land.

Policies have an essential role to play: they must guide
behaviour to recompose the opposition between
economic development and environmental protection.
Everyone's awareness and commitment are essential.
Starting with the young entrepreneurs who are more
open to new technologies and more sensitive to the
problem.

The contradiction between nature and production, beauty
and progress, tradition and modernity can and must be
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E. SASSONE Srl

Via Castellero 12 - Monale - 14100 AT

Italy
Tel. +390141669691

info@esassone.com

www.esassone.com
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