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OUR HISTORY
Lamacom's story begins in 1984 in Casablanca, Morocco. The Sekkat family decides to enter the 
kitchen and butcher knife industry. Due to its culture, Morocco celebrates Eid El Adha every year, a 
religious festival where more than 5 million sheep are sacrificed by Moroccan families. Khalid Sekkat 
sees this as an excellent opportunity to launch the first local brand of knives. The idea proved to be a 
great success with consumers, which prompted the founder to expand his offer and diversify his product 
line.

Today, LAMACOM has been able to build an offer made up of more than 40 product ranges of knives, 
frying pans, saucepans, cutlery and innovative tools dedicated to the kitchen with the mission: To 
produce Culinary Solutions that make life easier in the kitchen and at table.

Lamacom's mission is to provide real added value to cooking lovers through useful and innovative 
products that promote the pleasure of cooking.

• 20000 M2 Production and storage workshops in Morocco

• A company meeting the international standard ISO 9001: 2015 
• 40 years of experience in the art of cooking

• A company certified «Elite» by the London Stock Exchange

OUR MISSION

Today, and thanks to the diversification of its product range, and the position of reference in Morocco, 
LAMACOM has succeeded in meeting the needs of its international partners and is now exported to 
several countries in Europe, Africa and in the Middle-East.

EXPORT

IN BRIEF, LAMACOM IS











































































































Contacts :
Commercial management
Direction Commerciale
e-mail :  commercial@lamacom.ma

Mme Jihad Hamraoui 
Responsable commercial export
Export sales manager
e-mail : hamraoui@lamacom.ma



522 352 729
GSM : (+212) 661 196 866
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