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THE NEW
NEW!

Quick updates on what’s new with the
Akanksha Group.

01

02

Expansions

Planning & Development of
an additional unit of 250,000
sqft in the same premise to
make room for future
operations. Expansion into
wood category with complete
Inhouse machinery Setup

Materials

New additions of a wide
variety of Imported Marble,
Stones, Imported wood &
old-age materials namely;
Cast Brass, and Cast Bronze.
Interestingly Cast Iron makes
an unexpected comeback this

year!

03

04

Extensions

Product Category
Extensions: LED/Bath-
Rated Mirrors & Dining
Tables

Textures &
Finishes

Engineering new textures,
overcoming casting
restraints & introducing new
finishes on different
materials are just a few of
the exciting developments in
this department!



THE NEW
NEW!

Quick updates on what’s new with the

Akanksha Group.

05

07

Collaborations

Collaborations with
designers & design
enthusiasts from cities
around the world.

Machinery
Automation

Installation of an upgraded,
neater & more automated
Plating plant to enhance
quality of the end product.

06

08

AKI Group
Diversification

Introducing two new brands
under the Akanksha Group
with one focusing on more
elevated materials while the
other focuses on the high-
end Domestic market niche in
our product category.

Technological
Advancements

Tech advancements in the
areas of Product
Development, Quality Mgmt,
Supply Chain Mgmt &
Operations. Enhancing
consumer experiences with
the help of VR & AR.



THE NEW
NEW!

Quick updates on what’s new with the
Akanksha Group.

09

QMS fine

10 Global

tuning Sub3|d|ary
With the help of combining Planning &

the experience of industry Development of a
old experts & tech we have subsidiary of AKI
been able to fine tune our in the US.

Quality Management System.

11

Reforming
Brand Identity

Giving the Akanksha Group
a fresh revamping to better
align itself with where it
positions itself in today's
market.



ABOUT US

As a leader in the industry,
Akanksha International has set the
bar with its unwavering
commitment to quality,
performance & exceptional
customer care. Through our
expansive range of product
designs & extensive selection of
services, we go above & beyond
to ensure your needs are not just
met but exceeded.

Being a design-oriented
manufacturing company, our
prime focus has always been to
provide the technical freedom our
clients deserve, for with 30+
years of experience in the
industry that is the least we aim
to come forth with.

OUR MANUFACTURING UNITS ARE CONSTRUCTED TO COMPLEMENT THE ENVIRONMENT & THE
PRODUCTION METHODS ARE ENSURED TO0 BE ECO-FRIENDLY.

CRar (W) () @ sMETA®

With 250,000 Sqgft of covered area
across our manufacturing units, we
boost our capabilities in all furniture,
home décor & lighting categories.
Initially specializing and being known
for aluminum sandcasting, we
broadened our horizons and
strengthened our sourcing &
production lines to be able to
fabricate exemplary products made in
metal, glass, cast glass, marble,
stone, and wood.

We are constantly looking to add
sustainable materials friendly to
the environment like Paper Mache
& Rattan to our product line to
provide eco-friendly material
options as well to our clients.
Satisfaction of the customer being
our cornerstone, we lay emphasis
on the quality of our products and
to maintain the same we boast a
100% In-house Product.
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RAGA HOME

by AKANKSHA LIVING

An amalgamation of Akanksha Group, Raga
Home stems from everything that is Akanksha
International & so much more. Expanding into
entirely new product lines to provide all home
decor categories under the spectrum of
Akanksha Group. Raga Home aims to flourish on
new designs, finishes and experimentation with
techniques to enhance aesthetics while keeping
the functionality intact. Through international
collaborations with designers worldwide, we
focus on being design centric, while not
compromising on quality with a 10 man - 3
channel - QC team in place. With a collective
growth approach, we look forward to building a
productive working relation with you!

aHA

TAHO LIVING

Founded in 2020, Taho Living is an B2B Brand home
furnishings & décor retailer focused for the domestic
market. Upon receiving countless enquires for years
from the top interior designers, architects & retailers
alike of the country we believed it was fitting to be able
to give back to the country that has given us such a
wonderful platform with uniquely skilled artisans to
get us to the stage we are at right now. Following the
footsteps of Akanksha International, we too
envisioned to stand out in the market & building on
that ideology a brand focusing on the luxury niche was
formed. Dedicated towards bringing to the market
products of the highest quality, satisfaction of the
customer being our cornerstone, Taho Living's
mission became to redefine the way the Indian Market
looks at home furnishings & makes it a more integral
part of their lives.

NEW BRAND EXTENSIONS




GLOBAL DESIGN
NETWORK

Collaborations with designers &
design enthusiasts from cities
around the world.

With designers like our clients, based all over
the globe, we make sure our designs are up
to date with the trends our customers look
for. Being a trendsetter in the market — we
believe it is of high relevance to be able to
DESIGNERS understand what a client sitting in the other
corner of the world looks for. By onboarding
the most experienced, creative designers
from the parts of the world we cater to
directly, we have been able to immediately
understand what our customers are trying to
communicate through their mood boards & in
turn with the help of these designers can
bring to them designs that match their trends
€5 EEam for the season & more!

CLIENTS



OLD AGE
MATERIALS

£/

The tarnished patinas in
old-age materials seem
to have an uncanny
resemblance to life.
Natural, evolving &

Our opinion is that it is vibrant!
evergreen & stunning as 17,
usual. Reach out to us to
find out more!!!
N The Comeback
T h e routes m ay It appears that we have come a To vouch for it we have
chan ge but our complete circle in materials & introduced a collection of
roots rema | N th e we are all in for it. With bronze casted & brass casted
traditional materials like brass, furniture & accessories.
same. polished steel & bronze making
a comeback to the market has
J) become a “new trend”.




TECHNOLOGICAL
ADVANCEMENTS

With multiple tech advancements across all spectrums, we FrOm

take a look through the ongoing measures used. Id t_
eation

An In-house 3D printing facility

gives us the freedom to T

execute critical designs on a o

smaller scale while also coming .

in use to determine the EXGCUtIOn

execution of the designs.




AkANk;HA HOME

Putermagionad

LOG IN TO YOUR ACCOUNT

Forgot your password?

No account? Create one here

COLLECTION

DRINK TABLE

DRUM STOOL
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Help | Terms [EJ Matterport

Post-COVID the world changed in ways one never
anticipated. And for the better, it pushed capabilities
of industries that hadn’t been challenged for decades.
With new consumers & some old alike preferring to
first look at what newness a vendor introduced in
their catalogs from the convenience of their desktops
and then figuring if the traveling was worth the
penny. By introducing a platform dedicated to our
customers to register, take a brief feel of our collection
& submit their queries we have enabled a system of
quicker decision making keeping convenience in mind.
Parallelly a virtual showroom tour is also available on
request for existing & new clients to take a walk
through & make a selection if travel seems to be a
hassle in the moment.

ADOPTING

TECH TO

BRIDGE THE

GAP.
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LOGISTICS & NEW
PRODUCT
DEVELOPMENT

An upon request service, shipments can be

G reat m a rketl N exten d S to A light colour box enabled with different . )
g variations of lighting to match finish plugged with RFID tags to track their
movements for the customer to keep a

b e y on d i Ncreas i N g Sa | es swatches to the counter samples is used
record of their inventory from our factory

for approvals in all orders

OI’ making the COmpaﬂieS floors to their warehouse shelves.
look smart.

Humidity meter is used to measure the
amount of water vapor in air. The amount of
water vapor in air, the humidity, is an
important consideration in a wide range of
commercial and industrial processes. High
humidity can cause corrosion and other
moisture-related problems.

With the help of augmented reality & an in-

mobile application, our clients will be able

to view our New Product Developments in

full size from the comfort of their phones.
Launching soon!



QUALITY
MANAGEMENT
SYSTEM
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AKANKSHA INTERNATIONAL, MORADABAD - 244001 (U.P.) INDIA
ORGANIZATION CHART

Mr. GAURAV MALHOTRA | Mr. SAURAV MALHOTRA
(DIRECTOR) (DIRECTOR)
x GENERAL MANAGERS
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MATERIALS USED
WEELS)

Brass =] g=13 Cast Bronze
Hick's Law predicts that the time & effort it Sheet Pipe Bronze Sheet
takes to make a decision increases with the #
of options. 2320 »
5:“&’3
Bronze Bronze Wrought
Pipe Rod Iron



MATERIALS USED
(Stones)

Hick's Law predicts that the time & effort it
takes to make a decision increases with the #

of options.

ey

1\ :5}’4’{’*# ﬂ :
Nsl Spider 2] F-Ted 4 Panda
Black Green Fantasy White

F /_-,:-,_
Black White Travertine Gold & pink
Marciano Banswara Calacatta

VEIXENRE White
White Arbescato

White & Patagonia  Agate Green
Brown Marble Marble Forest
Indian
Brown 0]2)). ¢
Emperador Marble



MATERIALS USED
(Wood, Ceramic, Glass &

Others)

Hick's Law predicts that the time & effort it
takes to make a decision increases with the #
of options.

Oak Pine Beach Walnut Ceramic

Wood Wood Wood Wood
Acacia Sapele White Ash Maple
Wood Wood Wood Wood

Cast Tempered Blow Antique
Glass Glass Glass Glass

*d™

Paper Rattan / Horn Resin Petrified
Mache Wicker Wood

®




=INISHES i
PROVIDED

(METAL)

The aesthetic quality of a product is
integral to its usefulness since
products we use everyday affect our
person & well-being. But only well- Unpolished
executed objects can be beautiful. Brass

& so many more finishes & textures! Polished Brass

Reach out to us today to find out more e
akankshaeakankshaintl.com!

Patina

CHAr (@) @ SMETA®

Antique
Pewter

Nickel

Patina

: Zinc

White
Stucco

Graphite

Rustic Patina

Stucco

Copper
Patina




FINISHES ol
PROVIDED i

(WOOD)

The aesthetic quality of a product is
integral to its usefulness since
products we use everyday affect our R L s
person & well-being. But only well- chn | Bue
executed objects can be beautiful.

=1

I'| Hi

Crall
Reach out to us today to find out more e Brown

& so many more finishes & textures!

akankshaeakankshaintl.com!

Distressed Fossil Grey

CRar (W) 7y @ sMETA® White



Planned ey
S O R E Helps manage incoming raw = M

materials further THINNER

COMPARRTMENT

streamlining things.

LACQUER
COMPARTMENT

1 master store which
acts as a distributary
store for all the 3
units’ stores.

Distribution
Objective

To minimize risk & maximize
efficiency amongst the 3

A controlled internal
units.

inventory system.
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DESIGNATED
FLOORS

CRRT (W) () @ SMETA®

Mirrors being an outperforming
category with most of our
customers, & the Akanksha Group
adding LED Mirrors to its product
line - we have designated
complete floors to accommodate
the vast volume the category
requires across our units.



MANUFACTURING
PROCESSES

100% In-house Furniture Fabrication




TOOLING . e -
MOULDING |

In-House Tooling Setup

- sy @
CHREr () () @ SMETA®



SAND
CASTING

With a turnover of 60 tonnes per month, we boost a
capacity of 15 furnaces across our factory.




" POLISHING

Learn more about the possibilities of
the department to obtain various
surfaces to differentiate your look to

the rest!
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ELECTROPHORETIC
LACQUER

This kind of lacquering is conducted
through an electrodeposition
process. This necessarily means
deposition of metal (such as nickel,
gold or copper) onto a conductive
object. Both an anode or cathode are
immersed in an electrolytic bath that
is composed of a solution (ion) of salt
& the metal to be plated.




ELECTROPLATINGSS

et o

— B o oy .

With the installation of an upgraded, neater & ;
more automated Plating plant to enhance ¥
quality of the end product. The polished
products undergo the process of plating
where they are dipped in tank of various
chemicals to obtain certain finishes such as
brass antique, nickel or silver.




ENAMELING

The In-House enameling process
which in some cases is
accomplished with a spray gun while
in other cases hand painted,
depending on the intricacy of the
product provides us with flexibility
over design while ensuring maximum
output which ranges from 20,000 -
30,000 pieces a month.




LAMP TESTING
i AREA

LIGHTING

A complete In-house
setup with required
certifications, trained
professionals &
necessary equipments
help smooth sail our
Lighting Department.

= b
Y . 7
w N LAMP FITTING |
W AREA |
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LACQUERING

The end goal of this finish
process is to cover the surface
evenly with a coat of finish that

flows together to form a layer.

——— )
PEEIVT R 7 7T L | )




POWDER
COATING

Fully-fledged powder coating plants capable of
finishing 40,000 pieces a month ensures an epoxy
coating on our products ensuring quality & timely
production.
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SOME LIGHT
MOMENTS

Over work, over shared meals
we often overlook but are
blessed with the connections
we form with the people we
work with that have a lasting
impact on the way we live,

grow & celebrate each other...

THAT WARM
OUR HEARTS

These moments bring us
together in ways & helps us
understand the importance of
knowing the other not just at
but out of work as well.

e e e SRR ]

state Export Awatd, Uttar Pradesh, 2021-27
In Recognifion of High Export Performance the
First Prize
in the category of Brass and Metal Artware in Awarded to

M/_s. Akanksha International, Mo_rada_ap_ad

pel sur Hoartiest Gratitude to el our Buyers, Buylng Agents, Supgllsrs. sh
Sur Staff Mem o achbeving This
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” Behind Akanksha Automobile, Delhi Road, Lakri Fazalpur, Moradabad,
A Uttar Pradesh - 244001, India

) AKANKSHA

INTERNATIONAL

” Showroom: B-10-26/20 First Floor, Indian Expo Mart, Greater Noida,
A  Uttar Pradesh 244103, India

“We believe in optimal customer satisfaction.”

Thank You!
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