


… what we do is not 
just making objects …
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About us



Tradition, family and quality, but also 
innovation and a creative spirit that is 
always in step with the times. Tognana 
embraces the most contemporary 
trends to renew spaces with large, small, 
and precious details.

From small, daily gestures to the greatest 

celebrations of conviviality, from the home to 

the restaurant, its products have accompanied 

customers from all over the world for over 78 

years .

This is the passion that drives it every day.

A brand that has become symbol of 

Italianness, Tognana, embodies the taste, 

feeling and joy of our moments of sharing 

with products that embrace a new way of 

preparing, cooking and appliances, which 

is inspired by the fashion and the gourmet 

world, always putting the quality of material 

sat the forefront.

Functionality that goes hand in hand 

with design.
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The table by Tognana stands out for 

its attention to detail, colour and 

creativity: every single element adds 

a touch of style and innovation that 

becomes indispensable in the kitchen. 

A historic brand for generations on 

tables all around the world, Tognana 

has always been a point of reference 

that continues to innovate and grow for 

future generations.

Tognana
  Table

Design made
  in Italy



With the cooking world, Tognana wishes 

to accompany everyone’s whole cooking 

experience from start to finish.

Thanks to the continuous research of 

new lines, Tognana aims at a new way of 

cooking, always attentive to the needs of 

each customer and, with the combination of 

design, functionality and quality of materials 

as main objective, combined with its high 

know-how, its proposals are always current 

and within everyone’s reach.

Tognana
  Cooking
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Design made
  in Italy



Tognana has welcomed small household 

appliances into the family with a range of 

cordless, innovative and high-performance 

products, which immediately enter the  

international scene.

In order to satisfy more classic needs and 

a wider clientele, new lines with a fresh, 

colourful and innovative design have been 

designed, which have enabled Tognana to 

achieve new goals.

Tognana
Small appliances



Tognana means also catering, with a focus on 

style, elegance and above all quality, which 

aims to create new trends and new shapes for 

a unique experience,recognised in Italy and 

around the world.

Creativity, originality and new moods are 

constantly evolving to offer ever new styles 

and are always in step with the times to meet 

the needs of an increasingly demanding and 

varied clientele, ranging from the bar sector, 

to traditional, modern and ethnic restaurants, 

to hotels.

Tognana
Ho.Re.Ca.
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Design made
  in Italy





The attention to detail and 

the continuous search for a 

classic but always evolving 

style have attracted the 

attention of internationally 

renowned designers . This 

synergy has contributed 

to the birth of new 

revolutionary lines, which 

have allowed it to establish 

itself in the retail sector, 

which has always been 

attentive and demanding, in 

Italy as well as in Europe.

A protagonist in the table 

and in furnishing accessories 

since its beginnings, it 

also opened the doors to 

the cooking world, with a 

MADE IN ITALY designed 

line, always at the top of 

the range, characterised by 

the highest performance 

and an elegance typical of 

the  Andrea Fontebasso 1760 

brand.

Since 1760, the Andrea Fontebasso 
style has aimed at embellishing, 
with elegance and class, the 
environments of a refined and 
eclectic target, so much so that it 
has been present in the tables of the 
Imperial House of Austria and in that 
of the kingdom of Savoy.

1
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Design made
  in Italy



Our
history...

The company we know today was born, 

moving from majolica to porcelain, and 

in a short time it became a prestigious 

piece of the best Italian manufacturing. 

At this time, porcelain was manufactured 

with traditional firing, sinterisation and 

vitrification systems.

1946

In these years, the Treviso area saw the artistic 

production of high quality ceramics and 

porcelains. The Tognana family, on the one 

hand, with the production of bricks, and that of 

the Fontebasso family, with the production of 

refined porcelain, established themselves in their 

respective sectors. In the following centuries, 

Tognana evolved and moved from the production 

of bricks to that of majolica, also thanks to its 

proximity to the city of Venice, a cultural reference 

point for centuries in this sector.

1775

Thanks to the development and 

affirmation of the brand, the 

“Sebring” factory, the current 

Tognana Porcelane, was born.

1966

The constant growth on the national 

and international market allowed 

the acquisition of the Andrea 

Fontabasso 1760 brand, which 

in 1989 became an integral part 

of the group. In the same years, 

collaborations with world-renowned 

designers, such as Mila Schön and 

Matteo Thun, were started.

1985



Later small appliances 

were introduced, 

with a wireless and 

rechargeable line, 

innovative and with an 

eye to new technologies, 

which managed to 

define a new world 

within the company. They 

are followed by more 

traditional lines, but 

always with high quality 

and innovation standards, 

the cornerstones of the 

Brand.

2022

2024

The turning point 

was the acquisition 

of the Morosi Group, 

which marked the 

transition from a 

manufacturing 

company to 

an established 

international 

company.

2000

Tognana has been dealing with 

the catering sector since the 1960s. 

However, it managed to establish itself 

in this sector in 2015, with the birth of 

the “professional” brand. Right from the 

start, it stood out on this market thanks 

to its high quality, the services offered 

and the design, a result of careful 

research into innovating the trends to 

be offered to customers, both in Italy 

and abroad.

2015

The first cast aluminium 

pots were produced, which 

started a series of new 

successful cooking lines 

that are always in step with 

the times. 

2009

The world of cooking opened up to a new 

product category for Andrea Fontebasso 1760 

with the Luxury Design line in two variants, 

the steel line and the aluminium one, both 

designed in Italy with high-end technical 

features.
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We create products, 

objects and ideas 

that bring tradition, 

inspiration and 

innovation: we create a 

unique and unforgettable 

experience. 



Our Mission
With passion and experience, we accompany 

the daily gestures of those who are always 

looking for new stimuli and experiences with 

us.

For over 78 years, Tognana has guaranteed 

tradition, quality and Italian design, always 

in step with innovation and the most current 

trends, with the aim of being present on the 

most important occasions, but also in small 

daily gestures.

Passion and research have always been 

cornerstones of each new collection, made to 

enhance environments, decorating them with 

authentic harmony. A promise kept thanks to 

the know-how and passion of the Tognana 

group, which since its origins has brought 

Italian emotion and style all over the world.

1
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We do not fill empty 
spaces but decorate 
full environments, 
enhancing them with 
rituality, authenticity, 
dynamism and 
creativity.



1
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This company wants to celebrate its roots, 

the manufacturing tradition, as well as the 

historical quality of Italian design, a precious 

mix of unmistakable style, creativity and 

good taste. In addition, particular attention 

is given to the evolution of times and to the 

changing habits and needs.

New ideas to experience your space in a 

unique way are proposed every day, in a 

familiar, welcoming, convivial atmosphere but 

also dynamic and innovative, both at home 

and in restaurants.

In the specific Horeca sector, in fact, Tognana 

Professional is, and wishes to be in the future, 

a cutting-edge choice, able to follow and 

anticipate trends within the catering world.

It aims at the internationality of its products, 

in line with current trends and always paying 

close attention to the specificities of its 

customers. The focal point is the continuous 

search for innovation and new moods, always 

well received by customers for their avant-

garde and creativity.

Our Vision



Bringing the 
Tognana style  in 
every environment 
for a unique 
experience.

1
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Our continuous 
commitment to 
Certifications
We have always wanted to be 
competitive in the efficiency of our 
production, design, but also in our social 
commitment, ethical respect and respect 
to the territory in which we live.

INTEGRATED POLICY

Our Integrated Policy is aimed at a continuous improvement of activities, with a view to growth that places 

social, environmental and economic sustainability at the centre of the way we do business.

Tognana is committed to applying the highest standards of the Integrated Management System for Quality, 

Environment, Health and Safety, Social Responsibility and Gender Equality.





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MERIT AWARD 
 
 

Si conferma che: 
 
 

TOGNANA PORCELLANE S.P.A. 
Via Capitello, 22 31030 Casier (TV) Italia   

 
 

Ha completato in data 29/10/2021 

La Certificazione di Conformità alle seguenti norme: 
 

Sistema di Gestione per la Qualità: ISO 9001 
Certificato numero: IT00/0148  

Sistema di Gestione Ambientale: ISO 14001 
Certificato numero: IT21/0980.01 

Sistema di Gestione per la Salute e Sicurezza 
dei Lavoratori: ISO 45001 

Certificato numero: IT18/0267.00 

Sistema di Gestione per la Responsabilità 
Sociale: 
SA 8000 

Certificato numero: IT10/0401 

 
Merit Award N. 134 

Approvato da: 
SGS ITALIA S.p.A. – Knowledge 

Paola Santarelli 
 

 
La validità dei singoli certificati va verificata separatamente presso SGS Italia. 

Email: sgs.italy.kn@sgs.com Website: www.sgs.com 

 

UNI EN ISO 9001 

Company Quality System

Current ISO 9001 standards describe 

quality as the ability to meet 

expressed or implied needs, through 

a product or service. A Quality 

System implies the continuous 

improvement of business processes; 

since 2000, we have constantly 

renewed the UNI EN ISO 9001 

certification: 2015 for the design, 

production, production control 

of porcelain tableware and the 

wholesale and retail marketing of 

household items.

UNI EN ISO 45001 

Occupational Health and  

Safety System

It is an international standard 

(obtained since 2018 in accordance 

with former OHSAS 18001) aimed 

at assessing and preventing 

risks through a management 

system for the safety and health 

of workers, which guarantees 

continuous improvement in addition 

to compliance with legislative 

requirements

UNI EN ISO 14001 

Environmental  

Management System

In 2021, we obtained the voluntary 

UNI EN ISO 14001 certification, which 

certifies the company’s compliance 

with a series of internationally 

codified procedures aimed at 

improving the environmental 

performance of its processes.

SA 8000  

Social responsibility

This standard constitutes the first 

international standard with which 

it is guaranteed that the Company 

is socially responsible and that it is 

committed to complying with the 

rules of work ethics by rejecting 

working conditions characterised 

by inhumanity, exploitation, unfair 

remuneration and unhealthiness of 

the workplace.

UNI PDR 125 

Gender Equality

This new certification, obtained in 

2023, is linked to guidelines on the 

management system for gender 

equality that provide for the use of 

different performance indicators 

(KPIs) with the aim of bridging 

the currently existing gaps and 

incorporating the new paradigm 

related to gender equality into the 

Organisation’s DNA, producing 

sustainable and lasting change over 

time.

Thanks to our achievements, 

Tognana has obtained the  

«MERIT AWARD» SGS
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Our commitment 
to the climate is a 
commitment to our 
future.



Tognana is determined to reduce its energy impact 
and limit carbon dioxide emissions. This commitment 
is critical to preserving our planet and ensuring a 
sustainable future for generations to come. Reducing 
CO2 emissions is a challenge that involves all of us, with 
actions that can make a difference.

Tognana has invested in sustainability with an important 
ecological choice: in 2023, a 1 Megawatt parity power 
photovoltaic system was installed, which led to an 
optimisation of its energy needs.

CARBON FOOTPRINT 

OF ORGANISATION AND PRODUCT

Tognana is the first Italian company in 

this sector to undertake a virtuous path 

of environmental protection through a 

progressive reduction of CO2 emissions.

This process started with a fundamental first 

step: the calculation of the “Carbon Footprint” 

both at organisational and product level. The 

next step will be to implement measures to 

offset emissions until Carbon Neutrality is 

achieved. 2
3
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The company extends into 

+50% 
of turnover growth from 2018 to 2022

200
employees

73 mln
Euro turnover in 2022

pieces sold each year

30 mln

25.000
points of sale served

Our Numbers

65.000 mq
• business management / administrative centre

• research and development / marketing / style

• production plant

• quality control and certifications

• logistics infrastructure

+35.000 mq
warehouse



TOGNANA PROFESSIONAL always aims 

at creating new trends with commitment 

and dedication; this allows the constant 

development of new ideas, ready to be 

proposed to an increasingly large and 

heterogeneous clientele in the vast ecosystem 

of the Ho.re.ca. sector.

The challenge is not to stop at the present, 

but to anticipate future trends with an ever 

attentive look at the innovation and quality 

that have always been the cornerstones of its 

business.

TOGNANA and FONTEBASSO set themselves the 

goal of studying products that are increasingly 

in line with the choices of the market and 

increasingly closer to the needs of customers. 

The continuous research and synergy in the 

product range allow us to obtain excellent 

results, from preparation to cooking with quality 

and attention to detail. This can be found on the 

table, with a strong aesthetic and emotional 

impact, all thanks to the combination of 

innovation and ongoing development

Our innovation goes 
hand in hand with 
sustainability

Tognana is at the forefront of some of the most important national and 

international exhibitions , where the contribution of architects, designers 

and visual designers transforms the installations into a source of 

inspiration for customers, journalists and home-lovers.

THE COMBINATION OF MANUFACTURING ART, DESIGN AND TECHNOLOGY 

HAS ALWAYS BEEN THE WINNING CHOICE. 2
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Via Capitello, 22 

31030 Casier (TV) Italy 

T. (+39) 0422 6721 

F. (+39) 0422 67014 4 

info@tognana.com

Follow us

www.tognana.com



… Because an object 
is not just matter but 

much more!

2
7

 
co

m
p

an
y 

p
ro

fil
e



www.tognana.com


